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PROBLEM:  No Easy Path from Discovery to Purchase
Your website, etsy, twitter, facebook, tumblr, bar conversations, 
festivals, mailing lists, blogs... there’s a lot of ways people hear 
about you. All these connections scatter away unless you 
make an easy way to get their information, and call them 
back when you want them to pay attention to something.
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PLAN:  Mailing List        Website       Everything Else
If someone else controls how you 
and your audience interacts, it’s not 
really YOUR audience. It’s important 
to own your customer list, and to 
make sure that everyone is actively 
prompted to join it.

CAKE it up: The best way to get someone to take action is to give them some-
thing useful. If hearing about your latest ski trip isn’t a good incentive to join, 
figure out what your customers REALLY want to hear about. Tend your list like a 
garden and it will yield large, delicious cake-fruit (our favorite).

CAKE it up: Install google analytics so you can see where your customers are 
coming from, and what they’re doing while they’re on your site.

It’s old school, but email is the best way to 
quickly, cheaply get the attention of your 
users. You get to put a message right in front 
of them (as long as they care about what 
you have to say). Every channel should 
have an easy way to sign up.
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Now That You Have Their Attention
Here’s the thing... the mailing list isn’t the goal. 
Sales are. The mailing list just makes that 
easier. Make sure your website is set up so 
people know what you want them to do. 
There should be an obvious ‘Call to Action’ on 
screen directing them to buy. Or watch. Or 
subscribe.
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Satisfaction
It doesn’t matter how 
smooth your funnell 
flows. If what you’re 
doing doesn’t solve a 
problem for your cus-
tomers, you have a 
whole lot of nothing.
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Push Out to Pull In
Since you want to bring people back to your website as often as possible, that 
should be where to core of your content and value comes from. Instead of posting 
something on facebook, post it on your website’s blog, then link to it from facebook 
(and all of your other audience hubs as well).

www.cakepdx.com

The Aruniverse
thearuniverse.com

Fans, Funnels, & Freedom

January 2013


